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Meth Prevention Poster Contest 
 
 

 
In an effort to make young people aware of the dangers of meth, the ARIZONA METH PROJECT and 
Attorney General Terry Goddard have partnered in the 2010 Meth NOT EVEN ONCE® Poster Contest.  
And we need your help to raise awareness of the dangers of meth. Seventh and Eighth graders 
throughout Arizona are invited to create original artwork illustrating the Meth NOT EVEN ONCE® 
message for use on a poster that will be distributed in a statewide anti-meth campaign. It’s time for 
kids to stop other kids from ever trying meth. For more information about the Arizona Meth Project 
and the dangers of meth, visit arizonamethproject.org or azag.gov  
 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 

 

Poster Contest Rules and Information: 
 Arizona 7th and 8th grade students are eligible to enter. 
 Poster submissions should include the NOT EVEN ONCE® 

message with an illustration. 
 Use only original artwork for illustrations. 
 Crayons, markers, paint and pencil are acceptable for 

creating contest entries. 
 Posters must be on 8 ½ x 11 unlined paper. 
 An Entry Form must be attached to each poster entry. 
 All entries must be received by 5 p.m. on January 29, 2010. 

Entries must be post marked or received to the Arizona 
Attorney General’s Office. Electronic entries will not be 
accepted. Send unfolded poster entries to: 

NOT EVEN ONCE® Poster Contest 
Attorney General’s Office 
Attn: Sarah Acer 
1275 W. Washington St. Phoenix, AZ 85007 
Phone 602.542.4266 

 Winning artists will have the opportunity to appear in 
promotional activities, including press conferences and 
interviews. The winning artwork will be incorporated into a 
full-sized poster for use in a statewide public awareness 
campaign about the dangers of meth in the spring of 2010. 

 Parent/Guardian signature consent required. 

Prizes 
1st Place: $500  
2nd Place: $350  
3rd Place: $150  
Honorable Mention Prizes: 
Courtesy of Local Retailers  
 

Tips for Successful Poster 
Design 

1. GET ATTENTION by deciding on an 
interesting main element, question, or type 
font to make people stop and think. Use 
white space and/or color to give 
importance to your message. 
2. KEEP IT SIMPLE by using pictures and 
colors to get your message across. 

 


